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About CCI: 

Competition is the best means of ensuring that the ‘Common Man’ or ‘Aam Aadmi’ has access to the 

broadest range of goods and services at the most competitive prices. With increased competition, 

producers will have maximum incentive to innovate and specialize. This would result in reduced 

costs and wider choice to consumers. A fair competition in market is essential to achieve this 

objective. Our goal is to create and sustain fair competition in the economy that will provide a ‘level 

playing field’ to the producers and make the markets work for the welfare of the consumers. 

Competition Commission of India (CCI) is a statutory body of the Government of India responsible 

for enforcing the Competition Act, 2002, it was duly constituted in March 2009. 

The Competition Act: 

The Competition Act, 2002, as amended by the Competition (Amendment) Act, 2007, follows the 

philosophy of modern competition laws. The Act prohibits anti-competitive agreements, abuse of 

dominant position by enterprises and regulates combinations (acquisition, acquiring of control and 

M&A), which causes or likely to cause an appreciable adverse effect on competition within India. 

Competition Commission of India: 

The objectives of the Act are sought to be achieved through the Competition Commission of India, 

which has been established by the Central Government with effect from 14th October 2003. CCI 

consists of a chairperson and 6 Members appointed by the Central Government. 

It is the duty of the Commission to eliminate practices having adverse effect on competition, promote 

and sustain competition, protect the interests of consumers and ensure freedom of trade in the 

markets of India. 

The Commission is also required to give opinion on competition issues on a reference received from a 

statutory authority established under any law and to undertake competition advocacy, create public 

awareness and impart training on competition issues. 

Composition of CCI 

• The Commission consists of one Chairperson and six Members as per the Competition Act 

who shall be appointed by the Central Government. 

• The commission is a quasi-judicial body which gives opinions to statutory authorities and 

deals with other cases. The Chairperson and other Members shall be whole-time Members. 

• Eligibility of members: The Chairperson and every other Member shall be a person of ability, 

integrity and standing and who, has been, or is qualified to be a judge of a High Court, or, 

has special knowledge of, and professional experience of not less than fifteen years in 

international trade, economics, business, commerce, law, finance, accountancy, 

management, industry, public affairs, administration or in any other matter which, in the 

opinion of the Central Government, may be useful to the Commission. 

Functions and Role of CCI: 

• To eliminate practices having adverse effect on competition, promote and sustain 

competition, protect the interests of consumers and ensure freedom of trade in the markets 

of India. 

• To give opinion on competition issues on a reference received from a statutory authority 

established under any law and to undertake competition advocacy, create public awareness 

and impart training on competition issues. 
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• The Competition Commission of India takes the following measures to achieve its objectives: 

• Consumer welfare: To make the markets work for the benefit and welfare of consumers. 

• Ensure fair and healthy competition in economic activities in the country for faster and 

inclusive growth and development of the economy. 

• Implement competition policies with an aim to effectuate the most efficient utilization of 

economic resources. 

• Develop and nurture effective relations and interactions with sectoral regulators to ensure 

smooth alignment of sectoral regulatory laws in tandem with the competition law. 

• Effectively carry out competition advocacy and spread the information on benefits of 

competition among all stakeholders to establish and nurture competition culture in Indian 

economy. 

• The Competition Commission is India’s competition regulator, and an antitrust watchdog for 

smaller organizations that are unable to defend themselves against large corporations. 

• CCI has the authority to notify organizations that sell to India if it feels they may be 

negatively influencing competition in India’s domestic market. 

• The Competition Act guarantees that no enterprise abuses their 'dominant position' in a 

market through the control of supply, manipulating purchase prices, or adopting practices 

that deny market access to other competing firms. 

• A foreign company seeking entry into India through an acquisition or merger will have to 

abide by the country’s competition laws. 

• Assets and turnover above a certain monetary value will bring the group under the purview 

of the Competition Commission of India (CCI). 

 

By – Harsha 

 


